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An upper division English course, Topics in Digital Studies 
covers advanced, theoretical work in areas such as data 
analytics, social networking, videogame studies, or sound 
studies. Storying Through Social Media, a new topic in Spring 
2022, put theory into practice by having students—from pitch to 
publish—develop social media content that helps tell the story 
of their real-world client and community partner: 
UTA’s Department of English.

From initial concept to final publication through the 
Department’s social media feeds, students worked in Teams 
and applied the myriad skills they’ve learned in their UTA 
coursework in a semester-long project that produced content 
that can also be used in their professional portfolios (i.e., 
LinkedIn). As Coordinator of Social Media for the Department, 
I provided the Teams with a Client Brief describing our brand, 
mission, audiences, and needs. Students supplemented that 
information and filled in identified gaps by doing primary 
research into other UTA and English department accounts via 
social listening and by creating surveys about social media use 
that they deployed among fellow students. Using this  
information, Teams developed a Strategic Brief that outlined 
goals, SMART objectives, and tactics for a social media series 
designed to meet the needs of a specific audience (e.g., 
undergrads in one of our minors, alumni, graduate students) for 
at least one of our platforms (Twitter, Instagram, Facebook, 
or YouTube).  

Teams reworked their written briefs into in-person, live pitches 
that they gave twice: first, in class for feedback from their fellow 
English majors/minors and me (as their professor) and, second, 
(after revising for the new audience) to our Department Chair 
and other faculty as department stakeholders and me (this time 
as the Coordinator of Social Media). Taking feedback from the 
Q&As at both pitches, Teams moved forward with production 
and are currently revising, editing, and putting the finishing 
touches on their content which will run on our social media 
feeds in either Summer or Fall '22. 

Below, part of the class poses for a picture while at this semester's Mardi Gras celebration in Brazos 
Park. For this class day/activity, the students practiced using their phones to get footage of a live 
event. They then used the images/video they collected to work on learning/using Canva by 
creating Instagram posts. 
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TEAM: From the classroom to the conference room, 
the Team project required students to problem- 
solve to meet client needs, analyze audiences to 
target specific followers, use rhetoric and oral 
presentation skills to concisely and engagingly pitch 
their ideas, write/revise/edit their own copy, 
design/typeset/edit the graphics and digital 
components, use narrative strategies to tell stories, 
learn strategies for social listening and audience 
research, develop strategic goals/objectives/tactics, 
and manage their time and teams in a complicated 
and multi-step project. Weekly reflection provided 
space to think through and consistent practice 
articulating how they used prior major/minor
coursework and new-to-this-course skills to do all of 
this work. 

INDIVIDUAL: Students built a digital resume while 
learning how to use LinkedIn as another social 
media platform. Along with their CVs, they will use 
the platform to post samples of their work and two 
long-form articles using LinkedIn's blog function. 
One article repurposes work from a previous course, 
and the second article is a final reflection on their 
work in our course and what they got out of it. Along 
with showcasing the work they've done in courses, 
the profile offers writing samples that demonstrate 
their mastery of degree skills that employers are 
looking for. 
Below is a screenshot of a student's "LinkedIn Repurposed Article" as it looks published through 
the LinkedIn article/blog platform. This individual assignment asks students to "repurpose" 
content already created in other courses--an essay, a project, review, research, etc.--and revise it 
for a more informal blog-style post that fits the LinkedIn platform and audience. Tagging the 
Department and using hashtags, the students publish the blog piece and share it on their own 
LinkedIn profile before also sharing it through Twitter. This is the first of two required public-facing 
articles. The second article reflects on our course, sharing work they did and what they learned. 

Used the Leadership Compass Self-Assessment 
for a skills pre-assessment of their leadership 
style and to help them write and record an 
elevator pitch that listed their other skills and 
strengths. These pitches were used to place 
them in Teams. 
Created/Negotiated a Team Contract that was 
revised and added to throughout the semester 
as they took on new projects. 
Performed midterm and final self and peer 
evaluations for the Team project. 
Will complete a skills post-assessment and 
record a new elevator pitch that takes their new 
growth/learning into consideration with a focus 
on their leadership work this semester. 

Throughout the Team project, students had multiple 
opportunities to reflect on and learn how to better 
describe their leadership and teamwork styles. 
These reflections/activities also served as 
assessment tools for me as they moved through the 
semester. Students:

Below, the Media Mob team uses an in-class workday to start sketching out the overall look of 
their Operation Bridge series that aims to build an "information bridge" for transfer and new 
students via highlights in Instagram. Reels will include information the team members (all transfer 
students themselves) wish they'd had when they first came to UTA (e.g., maps to important 
buildings for our majors/minors, information about the different levels of the library, how to 
contact advisors). 

In order to create content that fills departmental 
needs, students worked with the Department to 
better understand all of its audiences and how we 
work to reach those audiences through social 
media. One of the more productive activities we did 
was "Pitch #2" to the Department Chair and other 
faculty. Not only did students experience  
revising/reworking a pitch for different 
audiences/purposes, but, specifically because 
department stakeholders took the time to attend 
the pitches, students (all English majors or minors) 
also reported feeling more a part of the Department 
of English itself. In the debrief afterward, students 
reflected that the experience helped them realize 
that they have an opportunity to contribute to their 
department in a meaningful and creative way. They 
especially enjoyed the question/feedback portion 
and felt like it generated ideas for revision (and 
maybe even new ideas) as they moved into and 
finished production. An interesting side effect was 
that the Q&A worked both ways, creating a 
productive conversation I hadn't anticipated where 
we, as faculty and a department, also got critical 
feedback and information on what our 
majors/minors prioritize and need from us and our 
social media. 

Consequently, for the next run in Spring '23, I plan to 
revise this activity to include working more closely 
with faculty/stakeholders (besides me) earlier in the 
semester during the research phase as well.
Below is a screenshot of a slide from Pitch #1 for the Social Bros team. These mockups were the 
first drafts for their proposed series to promote and spread awareness about our new 
interdisciplinary sound studies minor.


